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Abstract

This article examines the role of human resource management (HR) in
developing organizations that focus on innovation and creativity. In the midst of the
challenges of the ever-changing business world, organizations are required to be able
to adapt and produce creative solutions. For this reason, proper human resource
management is very important to create an environment that supports innovation.
The method used in this study is a qualitative approach through literature study or
library research, with the aim of exploring how HR management can contribute to
designing innovation-based organizational strategies. The findings of the study show
that effective HR management includes the selection of employees who have creative
potential, skill development through relevant training, and motivating rewards. In
addition, visionary leadership and the ability to create an open and collaborative work
culture also play an important role in encouraging the creation of innovative ideas.
This study concludes that strategic and integrated HR management can be the main
driver in creating highly competitive organizations through continuous innovation
and creativity.
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INTRODUCTION

Human Resource Management (HR) plays an important role in the success of
organizations in facing the dynamics of an increasingly complex and competitive
business environment. One of the key factors in maintaining organizational
competitiveness is innovation and creativity (Amabile, 1996; Nonaka, 1991).
Innovation and creativity are not only the result of individual ideas, but also
collaborative processes that can be facilitated with proper human resource
management (Janssen, 2000). For example, organizations that have successfully
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created a culture of innovation, such as Google and Apple, manage their human
resources by providing space for experimentation and rewarding creative ideas
(Edmondson, 2002). Therefore, it is important for companies to utilize HR
management strategies that are able to encourage the creation of new ideas and
support the implementation of these ideas into valuable solutions for the
organization.

Human Resource Management (HR) is a discipline that regulates and manages
human potential in an organization in order to achieve predetermined goals. HR
focuses on managing people as an important asset that can contribute to the success
of the organization. The HR management process includes a variety of activities
ranging from planning, recruitment, selection, training, career development, to
awarding and compensation. The main goal of HR management is to create
employees who are high-performing and have the motivation and skills needed to
meet the organization's long-term goals (Armstrong, 2014). In other words, HR
management acts as a link between organizational needs and existing human
potential.

One of the important aspects of human resource management is competency
development. For this reason, organizations must ensure that employees have the
knowledge, skills, and attitudes that are in line with the demands of the job. This
process involves ongoing training and education activities, both inside and outside
the organization. In addition, HR management is also responsible for creating a
conducive work environment, where employees feel valued and encouraged to grow.
Through employee empowerment, organizations can create an atmosphere that
allows innovation and creativity to flourish (Boxall & Purcell, 2011). Employees who
feel empowered will tend to be more committed and contribute to the achievement
of the organization's vision and mission.

In addition, in the context of innovation and creativity, HR management must
be able to manage talent in a way that supports the formation of an innovative
organizational culture. Effective leadership, open communication, and appreciation
for new ideas are important elements in facilitating innovative processes within the
organization. Organizations that implement innovation-based HR management will
be better able to face dynamic market challenges and remain relevant to technological
developments and consumer needs. By creating an environment that supports
creativity, organizations will not only strengthen their competitive advantage, but
also build a reputation as an attractive workplace for creative talents (Amabile, 1996;
Janssen, 2000).

Although there have been many studies that have discussed the role of HR
management in creating an innovative work environment, most of the research has
focused more on technical aspects such as training and development, while few have
discussed how HR management can support the creative process as a whole,
including in managing organizational culture and visionary leadership (Anderson et
al., 2014). In addition, most previous studies have focused more on large companies,
while small and medium-sized organizations still receive less attention in this regard
(Berglund et al., 2014). Thus, there is a research gap related to how innovation and
creativity-based HR management practices can be applied to various sizes of
organizations.
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This research is very important to provide a deeper understanding of the
strategic role of HR management in supporting innovation and creativity in
organizations. In the midst of rapid technological change, companies are required to
be more innovative in creating products and services that can meet the needs of an
increasingly dynamic market. Therefore, this research is not only relevant for HR
management practitioners, but also for organizational leaders who want to build
creative and innovative teams. This research is also relevant for the development of
HR management theory in the context of building organizations that are more
adaptive to change (Lazonick, 2013).

Several previous studies have identified the relationship between HR
management and innovation. Amabile (1996) in his theory of creativity in the
workplace emphasizes that a work environment that supports creativity can increase
innovation. Research by Perry-Smith and Shalley (2003) found that an organizational
culture that supports open communication and participatory decision-making can
stimulate creativity. On the other hand, Anderson et al. (2014) revealed that
individual characteristics, such as openness to new experiences, play an important
role in driving innovation. However, there has been no research that comprehensively
connects HR management practices involving leadership management,
organizational culture, and individual development in the context of building an
organization based on innovation and creativity.

This research offers a more holistic approach in looking at HR management,
not only limited to recruitment or training, but also integrating other factors such as
leadership development, organizational design, as well as company culture that
supports creativity and innovation. In addition, this study also tries to explore the
broader aspects of human resource management that support the development of
innovation in small and medium-sized organizations, which have received little
attention in the previous literature.

This study aims to: (1) analyze the role of HR management in building an
innovation and creativity-based organization, (2) identify factors that support the
creation of a culture of innovation through HR management, and (3) provide
recommendations for effective HR management practices in encouraging
organizations to innovate sustainably.

The benefit of this research is to make a theoretical contribution to the
development of HR management literature in the context of innovation and
creativity. In addition, this research is also useful in practical terms for organizational
leaders and HR practitioners in designing HR management strategies that can
encourage the development of a culture of innovation and creativity in the workplace,
both in large and small organizations.

RESEARCH METHODS

This study uses a qualitative approach with the type of literature study research
(library research). Literature study research is one of the widely used methods to
understand concepts, theories, and findings related to a topic by collecting and
analyzing various relevant written sources, such as books, journal articles, research
reports, and other documents (Hart, 1998). In this study, a literature study was
conducted to dig deeper into the role of human resource management (HR) in
building an organization based on innovation and creativity. The data sources used
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in this study include various references from international scientific journals, books,
articles, and research reports published in the last five years. The selection of relevant
and up-to-date data sources is important to ensure that the information obtained
reflects the latest developments in the field of human resource management and
innovation.

The data collection technique in this study is carried out by identifying and
selecting literature that is relevant to the research topic. This process involves
searching for data through various academic databases, such as Google Scholar,
Scopus, and JSTOR, using specific keywords related to human resource management,
innovation, and creativity. In addition, the literature used must also have high
credibility, such as articles that have gone through the peer review process or are
published by leading publishers in the field of management. The collected data was
then analyzed using thematic analysis methods, which allowed researchers to identify
key themes and patterns that emerged in the literature related to the application of
HR management to encourage innovation and creativity in organizations. This
method helps researchers develop a comprehensive understanding of the relationship
between human resource management and the innovation process, as well as provide
insight into strategies that can be implemented by organizations to create a work
environment that supports creativity (Braun & Clarke, 2006). The results of this
literature analysis are expected to provide a deeper understanding of the strategic role
of human resource management in creating an innovative and creative organizational
culture, as well as make practical and theoretical contributions to the development
of human resource management science.

RESULTS AND RESEARCH

The Role of HR Management in Driving Organizational Innovation
1. HR Management Role

Human Resource Management (HR) plays a strategic role in creating innovative
organizations. In this increasingly competitive era, innovation is not only the key to
survival, but also the main factor in organizational growth and differentiation (Kanter,
2006). HR management does not only focus on recruitment and selection, but
furthermore, on developing existing talent, creating a culture that supports creativity, as
well as providing an environment that allows employees to unleash their innovative
potential. In this case, employees who have the right skills and are accompanied by high
motivation become a key asset for organizations that want to grow through innovation.

One of the things that underlies innovation is the quality of human resources itself.
Employees who have knowledge, skills, and attitudes that support creativity are more
likely to generate innovative ideas that benefit the organization. Research by Armstrong
(2014) reveals that high quality of human resources is directly related to the
organization's ability to develop new products or services that are highly competitive. In
this context, HR management must be able to assess the potential that exists in each
individual and ensure that the individual is placed in the right position to maximize their
innovative contribution. Organizations that can make good use of this potential, as
found by Afsar et al. (2014), will be quicker to adapt to change and better able to create
new ideas that drive organizational growth.

As part of the HR management process, career development and training are no
less important aspects. Amabile (1996) in his theory suggests that one of the main factors
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that encourage creativity is the opportunity given to employees to develop their skills,
both technically and in terms of problem solving. Organizations that provide support
for career development and continuous learning are more likely to have creative and
innovative employees. This can be seen from the many large organizations that invest in
creative skills training, such as problem-solving training, design thinking, and cross-
functional team training to encourage collaboration and idea sharing.

In this case, the effectiveness of human resource management lies not only in the
selection or training process, but also in how management creates a culture that
supports innovation. For example, providing freedom of thought, open conversations
about new ideas, and appropriate incentives can increase the spirit of innovation among
employees. Edmondson (2002) emphasizes that in innovative organizations, mistakes
are considered part of the learning process, and the success of new ideas is greatly
influenced by the extent to which the organization provides room for experimentation.
Therefore, HR management must ensure that the culture built within the organization
supports the development of creative ideas and allows employees to try different
approaches without fear of failure.

2. Team Collaboration and Employee Engagement in the Innovation Process
Collaboration between teams also plays a crucial role in driving innovation.
Research by West (2002) shows that innovative ideas often arise when individuals with
different backgrounds work together in a team. Therefore, it is important for HR
management to manage diversity in teams and create opportunities for them to share
knowledge and experience. One of the key keys to encouraging collaboration is creating
an environment that facilitates open communication and interaction between
departments, as well as creating an atmosphere that supports mutual trust between team
members. In this regard, training programs on effective teamwork are essential to build
harmonious working relationships and support the achievement of innovation.

Cross-functional collaboration, for example, is a strategy widely used by large
organizations to solve more complex challenges. Research conducted by Tushman and
O'Reilly (1996) shows that organizations that implement cross-functional team
structures can better cope with innovation challenges because each team brings a
different perspective. Therefore, HR management needs to pay attention to the
management of this cross-functional team by ensuring training on collaboration and
effective communication between teams. Good collaboration, coupled with a clear
common goal, allows organizations to accelerate the innovation process.

Employee involvement in decision-making is also an important factor in driving
innovation. Employees who feel valued and empowered will be more motivated to
participate in innovative projects. Hameed et al. (2014) in their research found that HR
management that provides space for employees to express their ideas and involve them
in decision-making directly can increase their involvement in the innovation process.
Therefore, organizations must ensure that every employee feels like they have a role in
the ongoing innovation process.

For example, rewarding employees' innovative ideas is also a form of recognition
that can increase their motivation to innovate further. The incentives provided can be in
the form of non-financial awards such as public recognition of the idea, or the
opportunity to lead an innovation project. This not only increases motivation, but also
strengthens employees' sense of ownership and involvement in the organization's
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success.

3. Leadership that Drives Innovation in Organizations

The role of leadership in driving innovation is also very important.
Transformational leadership that is able to inspire and motivate employees to think
outside the boundaries of the world greatly contributes to the creation of an innovative
culture within the organization. Leaders who can provide a clear vision of the direction
of the organization and support the implementation of new ideas will be more successful
in creating an atmosphere conducive to creativity and innovation. According to Avolio
and Bass (2004), leaders who have transformational characteristics such as providing
motivating challenges, showing emotional support, and facilitating employee
development, tend to be more successful in driving innovation within the organization.

Research by Oldham and Cummings (1996) also emphasizes the importance of the
role of leaders in creating an environment that supports innovation. Effective leaders can
provide the necessary resources, be it time, funds, or facilities, that allow employees to
explore their creative ideas. In addition, leaders who are able to provide positive and
constructive feedback on new ideas will increase employees' confidence and encourage
them to continue to innovate.

In addition, good leadership also requires the ability to manage the uncertainties
that often arise in the innovation process. In the process of innovating, failure is
commonplace, and leaders who are able to manage uncertainty and support employees
to learn from failure can increase team resilience and creativity (Edmondson, 2002).
Therefore, it is important for leaders to create an atmosphere that not only encourages
experimentation, but also provides a sense of security for employees to explore new ideas
without fear of failure.

4. Human Resource Management that Supports a Culture of Innovation

Finally, effective HR management must create an organizational culture that
inherently supports innovation. An innovative organizational culture includes values
that support the courage to experiment, tolerance for failure, and support for new ideas
(Schein, 2010). HR management must play an active role in building and maintaining
this culture by ensuring that the organizational culture not only includes formal aspects
such as company policies, but also involves informal values that are reflected in the daily
interactions between employees and between employees and leaders.

Building a culture of innovation also involves recognizing the contribution of
individuals and teams in generating creative ideas. The awards are not only focused on
the end result, but also on the process carried out to achieve these innovative ideas.
Research by Amabile (1996) shows that recognition of creative endeavors can strengthen
employees' intrinsic motivation to innovate further. Therefore, it is important for HR
management to design incentive programs that not only focus on output, but also value
the creative process itself.

By creating a culture that supports experimentation and innovation, organizations
will be better equipped to adapt to the changes and challenges that exist in the market.
This requires special attention from HR management in designing policies, training
programs, and incentives that support the creation of an innovative culture across all
lines of the organization.
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Employee Competency Development as the Key to Innovation

One of the important aspects of HR management is the development of employee
competencies. Organizations must ensure that their human resources have the skills and
knowledge that are constantly evolving to support innovation needs. This competency
development process is not only limited to technical training, but also includes other
aspects such as social skills development and leadership (Boxall & Purcell, 2011). In the
context of innovation-based organizations, it is important to pay attention to the
development of competencies that can facilitate creativity, such as critical thinking skills,
problem-solving, and collaboration skills.

Training and continuing education are an important means of improving
employee competence. According to Noe (2010), well-designed training can improve
employee performance and allow them to adopt new technologies or more efficient work
methods. Additionally, providing opportunities for employees to continue learning and
growing can enrich their insights, which in turn will improve their ability to innovate.
This is also revealed by Hameed et al. (2014), who found that training that focuses on
improving creative skills can improve employees' ability to come up with innovative
solutions.

Competency development also includes increasing employees' intrinsic
motivation to innovate. Amabile (1996) in his theory states that a strong motivation
factor will increase employee creativity. One way to increase motivation is to provide
challenges that match the employee's abilities, as well as provide constructive positive
feedback. In this way, employees will feel valued and encouraged to continue to develop
themselves and generate creative ideas.

In an effort to improve competence, organizations need to ensure a balance
between technical skills development and social skills. Research by Afsar et al. (2014)
shows that the success of innovation depends not only on technical skills, but also on
the ability of employees to work in an effective team and manage positive interpersonal
relationships. Therefore, competency development must pay attention to these two
aspects in order to create an environment that supports creativity and innovation
holistically.

Building an Organizational Culture that Supports Creativity

An organizational culture that supports creativity and innovation is a very
important factor in building an innovation-based organization. Organizations that have
a culture that is open to new ideas, which supports risk and experimentation, tend to be
more successful in developing innovative products and services (Schein, 2010). In this
case, HR management plays a key role in creating and maintaining such a culture. This
process involves managing values that prioritize creativity, openness, and collaboration,
which in turn will facilitate innovation.

One way to build a culture of innovation is to create an atmosphere that supports
failure as part of the learning process. According to Edmondson (2002), organizations
that are successful in encouraging innovation are those that can accept failure as part of
the creative process. When employees are not afraid of failing, they are more likely to try
new ideas that have the potential to lead to innovation. Therefore, HR management
must ensure that the organizational culture encourages open and constructive
conversations, as well as provide support for experiments conducted by employees.
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HR management must also work to create mutually supportive relationships
between departments within the organization. Innovation often arises from
collaboration between different teams, which can bring new perspectives on problem-
solving (Tushman & O'Reilly, 1996). Therefore, it is important for HR management to
design an organizational structure that facilitates the exchange of ideas and information
between departments. The use of cross-functional teams, for example, can accelerate the
flow of information and increase collaboration that generates creative ideas.

In addition, HR management needs to ensure that there are incentives that
encourage creativity. Research by Amabile (1996) shows that appreciation and
recognition of creative ideas can increase employee motivation to continue innovating.
These incentives are not necessarily financial rewards, but they can also be in the form
of public recognition of employee contributions, opportunities to grow in careers, or
opportunities to lead innovative projects.

Leadership in Creating Innovative Organizations

Effective leadership is a crucial factor in building an organization based on
innovation and creativity. Leaders who are able to provide a clear vision and support
employee initiatives can create an environment that supports innovation (Bass, 1990).
Transformational leaders, who encourage employees to think creatively and push
beyond existing boundaries, can accelerate the creation of an innovative culture in an
organization (Avolio & Bass, 2004). In this case, HR management plays an important role
in selecting and developing leaders who have the ability to motivate and inspire
employees to innovate.

Transformational leadership focuses on individual development and the creation
of values that support innovation. Research by Bass (1990) states that transformational
leaders can increase employee creativity through providing challenges, recognition of
achievements, and empowering employees to make more independent decisions.
Therefore, a leadership development program that focuses on the ability to inspire and
motivate employees is crucial in creating an innovative organization.

Effective leadership also involves open and transparent communication.
According to Yukl (2010), a good leader is one who can establish clear communication
with his team, so that each team member understands the organization's goals and
vision. In the context of innovation, good communication allows for a smoother
exchange of ideas, which can speed up the innovation process. Leaders who encourage
open dialogue and creative discussions will increase employee engagement in the
innovation process.

Finally, leaders must be able to create a psychological climate that supports
creativity. Leaders who provide positive feedback and support experimentation and
innovation can reduce the fear of failure among employees (Amabile, 1996). This
conducive psychological climate will increase the likelihood of creating innovative new
ideas in the organization.

CONCLUSION

In conclusion, the role of HR management in driving organizational innovation
is crucial in creating an environment that supports creativity and long-term success.
Effective HR management involves developing employee competencies, both in
technical and social aspects, as well as creating an organizational culture that values
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new ideas and experimentation. Through this holistic approach, HR management not
only focuses on recruitment and selection, but also on career development, training,
and providing incentives that encourage innovation. Organizations that can create an
innovative culture, which accepts failure as part of the learning process, are better
able to adapt and thrive in a competitive environment.

Employee involvement in the innovation process is also a determining factor
in the success of the organization. Cross-team collaboration, empowering employees
to pitch ideas, and recognizing their creative contributions will reinforce a sense of
belonging and increase motivation to innovate further. Therefore, it is important for
HR management to establish an organizational structure that supports open
communication and interaction between departments, as well as provide
opportunities for employees to grow and contribute to innovative projects. In
addition, transformational leadership, which is able to provide a clear vision and
motivate employees to think creatively, is a key element in creating an innovative
organization.

As a recommendation for future research, it is recommended to examine more
deeply the relationship between transformational leadership and innovative
performance at the individual and team levels. The research can also explore how the
influence of specific competency development, such as creative skills training and
problem-solving, in improving the quality of innovation in various industrial sectors.
In addition, research on the influence of a more inclusive and diverse organizational
culture on innovation also needs to be expanded, especially in the context of cross-
functional teams that are often a source of innovative new ideas.
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